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EDUCATIONAL HISTORY 

 

Ph.D.  Purdue University (August 1990) 

   Major Areas:  Issue Management and Public Affairs and   

     Organizational Communication 

   Minor:  Organizational Psychology 

 

M.A.  Purdue University (Dec. 1985) 

   Major Area: Organizational Communication 

 

B.A.C.  Bowling Green State University (1982) 

   Major Area:  Communication 

 

 

HONORS 

 

2014 Business Impact Award from the Association for Business Communication and USC  

 Marshall School of Business, Center for Management Communication. 

2014 Dean’s Distinguished Researcher Award for College of Sciences 

2014 Elected to membership in the Arthur Page Society 

2013 Pathfinder Award presented by the Institute for Public Relations. 

2013 Pride Award for Outstanding Research Article (co-authored with Sherry Holladay),

 presented by the Public Relations Division of NCA.  

2013 Fulbright (one month) Tallin University, Tallin, Estonia. 

2010 Pride Award for Outstanding Textbook, Public Relations Strategy and Application:  

Managing Influence, (co-authored with Sherry Holladay), presented by the Public 

Relations Division of NCA. 

2007 Pride Award for Outstanding Textbook, It’s Not Just PR, (co-authored with Sherry 

 Holladay), presented by the Public Relations Division of NCA. 

2006 Pride Award for Outstanding Textbook, Today’s Public Relations, (co-authored with 

 Robert Heath), presented by the Public Relations Division of NCA.   

2002 Jackson, Jackson & Wagner Behavioral Science Prize from the Public Relations Society of 

America 

2002 Pride Award for Outstanding Research Article, (co-authored with Sherry Holladay), 

presented by the Public Relations Division of NCA. 

2000 Pride Award for Outstanding Public Relations book, presented by the Public Relations 

Division of NCA. 

Top Paper, SCA, in Public Relations, 1990 

Top Four Paper, NCA, Public Relations Division, 1995, 1997, 1998, 1999, 2000, and 2002 

 Top Dissertation Award by ICA's Public Relations Interest Group,  1990 

 

 



PROFESSIONAL SERVICE 

 

Editor of Corporate Communication:  An International Journal (July 2015 to present) 

Co-editor of Public Relations Inquiry (2012 to July 2015) 

Editorial board for the Journal of Public Relations Research, 1994 to present. 

Editorial board for Public Relations Review, 2000 to present. 

Editorial board for the Journal of Applied Communication Research, 2005 to present. 

Editorial board for Management Communication Quarterly, 2001 to 2003. 

Editorial board for Communication Studies, 2002 to present. 

Editorial board of Communication Research Reports 2004 to present. 

Editorial board for the International Journal of Strategic Communication, 2006 to present. 

Editorial board for Communication Research, 2007. 

Reviewer for the Journal of Business Communication, 1994 to 1997. 

Reviewer for Communication Yearbook, 1997, 1998, and 1999. 

Reviewed manuscripts in area of crisis management for Communication Theory and 

Communication Monographs. 

Sub-Editor for Encyclopedia of Public Relations, Sage. 

Co-Chair for 2004 Eastern Communication Association Pre-conference on Crisis 

Communication. 

Vice Chair/Planner Public Relations Division, the National Communication Association, 1995-

1996; 2003-2004. 

Vice Chair of Public Relations Interest Group, Central States 

 Communication Association, 1995-1996. 

Chair of Public Relations Interest Group, Central States 

 Communication Association, 1996-1997. 

Chair of Public Relations Division, the National Communication Association, 1996-1997; 2004-

2005. 

Legislative Council of NCA, 1997 & 1998; 2005 & 2006. 

PRSA Task Force on Public Relations Education, 1997 to 1999. 

Pedagogy Task Team Co-Chair for the 1998 PR Summer Conference. 

Coordinator of the 1999 NCA Pre-Conference on Public Relations Pedagogy. 

Coordinator of the 2005 NCA Pre-Conference on Integrating Research and Outreach in Crisis 

and Risk Communication. 

Coordinator of the 2007 NCA Pre-Conference on Learning to Thrive when You Teach Public 

Relations Courses:  Public Relations Boot Camp. 

Body of Knowledge Project for PRSA, 1998 to 2002. 

Chair of Body of Knowledge project for PRSA 2000 to 2002. 

Secretary of the Public Relations Division, Speech Communication Association, 1991 to 1994. 

Invited participant to the National Communication Association/National Science Foundation 

“Communicating about Science” Workshop. 

 

TEACHING 

 

APPOINTMENTS 

 

Purdue University, Graduate Assistant   1982 to 1988 



 

Illinois State University, Faculty    1988 to 1999 

 Associate Professor (Tenured)    1995 to 1999 

 

Guest Lecturer at Norwegian School of Marketing  Fall 1992 

 

Clemson University, Associate Professor   1999 to 2000 

 (Tenured) 

 

Wayne State University, Associate Professor   2000 to 2002  

 

Visiting Scholar Pepperdine University   Summer 2001, 2002 & 2005 

 

Guest Lecturer Aarhus School of Business   November 2008 

 

Eastern Illinois University, Associate Professor  2003 to 2010 

 Tenured       2007  

 Full Professor       2008 

 

University of Central Florida     2010 to 2015 

 Tenured and Full Professor     2010 

 

Fulbright Scholar/Teacher 

 Tallin University, Tallin, Estonia   2013 

 

NEMO Professor, Lund University, 

 Helsingborg Campus     Fall 2013  

 

Texas A&M University     2015 

 Tenured and Full Professor     2015 

 

Aarhus University (Denmark) 

 Honorary Professor      Fall of 2015 

 



SAMPLE COURSES TAUGHT 

 

Crisis Management.  I have taught this as an undergraduate course, the Masters level and the 

PhD level.  The focus is on the role communication plays in the ongoing crisis management 

process.  Students learn to assess crisis risk, develop crisis management plans, respond in press 

conferences, and analyze crisis cases and media coverage of crises. 

 

Internet and Corporate Communication.  The course examines the use of the Internet and other 

forms of digital media and the effects on corporate communication.  Areas included 

organizational communication, public relations, and advertising.  Topics included strategic uses 

of the Internet, effects of employee surveillance, and applications of the Intranet. 

 

Seminar in Managerial Communication.  The course examines how managers use and misuse 

communication in the organizational setting.  Topics include the appropriate selection of 

channels, ethical dimensions of communication decisions, workplace violence, organizational 

citizenship behaviors, and verbal aggression.  Class includes group projects that created original, 

empirical research on a topic related to managerial communication. 

 

Introduction to Public Relations.  A survey course that orients students to the field of public 

relations.  The course covers units on history, the structure of campaigns, basic theories, and 

types of work done by public relations practitioners. 

 

Reputation and Identity Management.  An advanced course that looked at uses of communication 

in managing corporate reputations and identity.  Uses readings from communication and 

management to better understand the process for both a theoretical and applied perspectives. 

 

 

GRADUATE STUDENT COMMITTEE WORK 

 

Served on 27 thesis committees, 8 as chair. 

Served on 14 comprehensive exam committees. 

Served on seven dissertation committee as outside reader or outside member in Finland, 

Australia, and Portugal. 

 

TEACHING WORKSHOPS 

 

Coordinator of NCA Short Course Using Case Studies as a Teaching Tool in Public Relations. 

November, 2004.  

Coordinator of NCA Short Course Teaching the College Course in Public Relations Writing, 

November, 2003. 

Coordinator of NCA Short Course Teaching the College Course Introduction/Principles of 

Public Relations, November, 2003 & 2007. 
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research.  Paper presented at the Eight Annual International Public Relations Research 

Conference, Miami, FL.  

 

Coombs, W. T. & Chandler, R. C. (2005).  Rethinking post-crisis strategies from a receiver 

orientation.  Paper presented at the Eight Annual International Public Relations Research 

Conference, Miami, FL.  

 

Coombs, W. T. & Holladay, S. J. (2004).  Understanding the Dynamics of Crisis Framing: An 

Exploratory Study of the Nature of Crisis Framing.  Paper presented at the annual 

meeting of the National Communication Association, Chicago, IL. 

 

Coombs, W. T. (2004).  A Theoretical Frame for Post-Crisis Communication: Situational Crisis 

Communication Theory.  Paper presented at the 2nd Florida State International 

Symposium on Attribution Theory, Tallahassee, FL. 

 

Coombs, W. T. & Holladay, S. J. (2004).  Crisis Frames and Prior Reputation: Their Effects on 

Organizational Reputation.  Paper presented at 7th International Public Relations 

Research Conference, Miami, FL. 

 

Coombs, W. T. & Holladay, S. J. (2004).  Revealing Reputation’s Halo Effect in Crisis 

Management.  Paper presented at 3rd International Conference of the Corporate 

Identity/Associations Research Group, Los Angeles, CA. 

 

 

Coombs, W. T. & Holladay, S. J. (2004). Exploratory Study of Stakeholder Emotions: Affect 

and Crisis  Paper presented at the Fourth International Conference on Emotions and 

Organizational Life, London, UK. 

 

Coombs, W. T. (2003).  Technical or Human-Error: Mutability and Why That Distinction 

Matters in Crisis Communication. Paper presented at the annual meeting of the National 

Communication Association, Miami, FL.  

 

 

Coombs, W. T. & Youngquist, J. (2003).  Preliminary Assessment of the Situational Crisis 

Communication Theory. Paper presented at the annual meeting of the National 

Communication Association, Miami, FL.  

 

Coombs, W. T. (2002) Further Testing of the Symbolic Crisis Communication Theory:  An 

Extend Examination of Crisis History as a Modifier. (Top 4 paper in Public Relations 

Division).  Paper presented at the annual meeting of the National Communication 

Association, New Orleans, LA. 

 

Coombs, W. T. & Holladay, S. J. (2002)  Understanding the Aggressive Workplace:  

Development of the Workplace Aggression Tolerance Questionnaire.  Paper presented at 

the annual meeting of the National Communication Association, New Orleans, LA. 

 



Coombs, W. T. (2001).  Internet Contagion Theory: Understanding  

 and Predicting Shifts in Organization-Stakeholder Relationships.  Paper presented at the 

annual meeting of the National Communication Association, Atlanta, GA. 

 

Holladay, S. J., & Coombs, W. T. (2001).  Media Portrayals of the Intergenerational Battle over 

‘Grandparents’ Rights’: An Examination of the Troxel v Granville case.  Paper presented 

at the annual meeting of National Communication Association, Atlanta, GA. 

 

Coombs, W. T., & Holladay, S. J. (2001).  Advancing Public Relations Theory: Initial Tests of 

the Symbolic Crisis Communication Theory.  (Top Three Paper in the Public Relations 

Division).  Paper presented at the annual meeting of the International Communication 

Association, Washington, DC. 

 

Coombs, W. T. (2000).  An Extended Examination of the Crisis Situations: A Fusion of the 

Relational Management and Symbolic Approaches.  (Top four paper in the Public 

Relations Division).  Paper presented at the annual meeting of the National 

Communication Association, Seattle, WA. 

 

Coombs, W. T. & Holladay, S. J. (2000).  Reasoned Action in Crisis Communication:  Extending 

the Evaluation of the Symbolic Approach of Crisis Management. Paper presented at the 

annual meeting of the National Communication Association, Seattle, WA. 

 

Prior to 2000, 53 Competitively Selected Conference Papers. 

 

 

COMPETITIVELY SELECTED PANEL PRESENTATIONS SINCE 2000 

 

Coombs, W.T. & Holladay, S.J. (2014, November).  Situational Crisis Communication Theory: 

Theory Building and Refinement.  To presented at the annual meeting of the National 

Communication Association, Chicago, IL.   

 

Coombs, W. T. & Holladay, S. J. (2010, November).  When Stakeholders Attack Online:  

Understanding the Dynamics of Cyber Attacks as Crises.  Paper presented at the annual 

meeting of the National Communication Association, San Francisco, CA. 

 

Coombs, W. T. (2007).  The Role of Ethics Training in Corporate Ethics Compliance Programs.  

Paper to be presented at the annual meeting of the National Communication Association, 

Chicago, IL. 

 

Coombs, W. T. (2005).  Situational crisis communication theory (Part of Pre-Conference 

Integrating Research and Outreach in Crisis and Risk Communication).  Paper presented 

at the annual meeting of the National Communication Association, Boston, MA. 

 

Coombs, W. T. (2005).  The communication-management divide in crisis communication:  Why 

so few calls are returned.  Paper presented at the annual meeting of the National 

Communication Association, Boston, MA. 



 

Coombs, W. T. (2005).  NCA Roundtable on Research Opportunities in Crisis and Risk 

Communication.  Invited Presenter at the annual meeting of the National Communication 

Association, Boston, MA. 

 

Coombs, W. T. (2004).  Constraints on Creating Corporate Identities.  Paper presented at the 

annual meeting of AEJMC, Toronto, CA. 

 

Coombs, W. T. (2001).  Deep and Surface Threats: Crisis vs Problem and the Impact on 

Response Selection.  Paper presented at the annual meeting of National Communication 

Association, Atlanta, GA. 

 

Coombs, W. T. (2001).  School Crises: Athletic Department Considerations.  Paper presented at 

the annual meeting of the International Communication Association, Washington, D.C. 

 

Coombs, W. T.  (2001).  Interpersonal Perspective on the Handbook of Public Relations.  Paper 

presented at the annual meeting of the International Communication Association, 

Washington, D.C. 

 

Prior to 2000, 12 Competitively Selected Panel Presentations. 

 

 

 

 

VIDEO PODCASTS   

  

How Theory Informs Practice:  Situational Crisis Communication Theory.  (for The Institute for 

Public Relations) http://www.instituteforpr.org/theory-informs-practice-situational-crisis-

communication-theory/  

 

Social Media and Crisis Management (for Aarhus School of Business) 

http://www.asbcast.dk/ViewAsset.aspx?AssetID=134&  

 

Situational Crisis Communication Theory (for Aarhus School of Business) 

http://www.asbcast.dk/ViewAsset.aspx?AssetID=133& 

 

 

ACADEMIC WORKSHOPS AND PUBLIC LECTURES 

 

“New Reality of Crisis Communication:  The Effects of Digital Channels and Reputation.” 

Ocean University of China, Qingdao, China,  May 2017. 

 

“Why Crisis Communication Matters:  Cases of the Good, the Bad and the Ugly.”  Royal Roads 

University, Victoria, Canada, March 2017. 

 

http://www.instituteforpr.org/theory-informs-practice-situational-crisis-communication-theory/
http://www.instituteforpr.org/theory-informs-practice-situational-crisis-communication-theory/
http://www.asbcast.dk/ViewAsset.aspx?AssetID=134&
http://www.asbcast.dk/ViewAsset.aspx?AssetID=133&


“What Research Can Teach Us:  An Evidence-based Approach to Crisis Communication.” 

Northwestern University Crisis Communication Workshop, December 2016. 

 

“Strategic Communication in the Age of Digital Naturals:  Strategy Still Matters.”  Keynote 

delivered at the 1st Annual Conference of the Public Relations Society of China and 9th 

International Forum on Public Relations & Advertising, Hong Kong, December 2-6, 2016 

organized by the Public Relations Society of China (PRSC) 

  

“Towards Evidence-based Crisis Communication:  The Key Insights from Research.”  University 

of Amsterdam , October, 2016.  

 

 “To prepare, or not to prepare, that is the question”:  Training College Student for Active 

Shooters (Delivered with R. Whitten).  Presented at the ICA Pre-conference 

Remembering, Regulating, and Resilience, Fukuoka, Japan, June 2016. 

 

“Activists and Crisis Communication.”  Guest lecture at Mid Sweden University, Sundsvall, 

(Delivered with S.J. Holladay). Sweden, May, 2016 

 

“Corporate Communication:  An International Journal.”  Presentation at the annual meeting of 

the Corporate Communication Association, New York City, May, 2016 

 

 “Learning from History:  Pivotal Insights from the Development of Crisis Communication 

Research.”   Delivered to the Executive Masters’ Program, Aarhus University, March, 

2016.  

 

 “ The Role of the Reputation Crisis:  Causes and Consequences.”  Delivered to the Executive 

Masters’ Program, Aarhus University, March, 2016.  

 

“Corporate Socialization:  How Social Media and Social Issues can Drive CSR.”  KEYNOTE at 

CSRCOM 2015:  The 3rd International CSR Communication Conference, Ljubljana, 

Slovenia. September, 2015 

“Digital Naturals as Activists:  Superheroes of Dilettantes?”  New Media, Modern Democracy 

Practitioner Forum, Lund University Helsingborg Campus, Helsingborg, Sweden, Oct. 

17, 2014 

 

 “Of Plane Crashes and Financial Meltdowns:  Crisis Communication in Media and Social Media 

Networks.” Presentation delivered at Pontifical Catholic University of Argentina, August 

25, 2014. (Arranged in behalf of the U.S. Embassy in Argentina).  

 

“Being a Crisis Communicator in the Digital Age.” Presentation delivered at University of San 

Andrés, August 27, 2014.  (Arranged in behalf of the U.S. Embassy in Argentina). 

 

“What We Know and What We Need to Know:  The Present and Future of Crisis 

Communication.”  Presentation delivered at the Center for Chinese Media and 

Comparative Communication Research, School of Journalism and Communication, 

Chinese University of Hong Kong, June 5, 2014.   



  

“Theory Relates to Practice in Crisis Communication:  Quest to Create Knowledge.” 

Presentation delivered to School of Public Policy and Management, Tsinghua University, 

Beijing China, May 18, 2014.   

  

“The Development of Situational Crisis Communication Theory (SCCT).”  Presentation 

delivered at Peking University, May 19, 2014.  

 

“Social media as mutagens:  The changing nature of crises and effects on crisis communication.” 

Delivered at Gothenburg University, Gothenburg Sweden, January 2014. 

 

 “Getting Published & Building a Research Career.”  Research Symposium, Lund University, 

Helsingborg Campus, Nov. 2013. 

 

 “What Zombies teach us about Social Media Crises:  Managing Crises in the Digital Age.”  

Presentation for the NEMO Conference, Lund University, Helsingborg , Oct. 2013. 

 

 “Social Media and Crisis.”  Research Symposium, Lund University, Helsingborg Campus, Sept. 

2013. 

 

 “Order from Chaos:  Understanding the Interplay of Social Media and 

Crisis Communication.”  Keynote at Conference on Crisis and Rhetoric, November 2012, 

Örebro, Sweden 

 

 “Risk and Crisis in a Dynamic Environment:  Crisis Communication in a Wired World.” 

Opening keynote at EUPRERA Conference 2010, “Communication in a changing 

society; dynamics, risks and uncertainty,” Jyväskylä, Finland, Sept. 23, 2010.  

 

“International Crisis Communication.”  Closing Keynote at Crisis Communication at the 

Beginning of the 21st Century, Ilmenau, Germany, Oct. 10, 2009. 

 

“Crisis and the Online Worlds.”  Part of PhD Seminar  delivered at the Aarhus School of  

  Business, University of Aarhus, Aarhus, Denmark, Oct. 7, 2009. 

 

“Evolution of Crisis Communication:  Building Evidence.” Part of PhD Seminar  delivered at the 

  Aarhus School of Business, University of Aarhus, Aarhus, Denmark, Oct. 7, 2009. 

 

 “Relationships between Corporate Social Responsibility, Activists, and Public Relation.” 

(Delivered with S.J. Holladay). Part of research seminar at Mid Sweden University, May 

13, 2009. 

 

“Building and Evidence-Based Approach to Crisis Communication:  Past, Present, and Future.”   

Keynote presentation for the 2nd International Conference on New Media and Public 

Relations Innovations - Crisis Communication, Hong Kong, China, Dec. 5, 2008. 

 

“Improved Advice for Crisis Managers:  The Quest for Evidence-Based Crisis Response 



Guidance.”  Presented at the Aarhus School of Business, University of Aarhus, Aarhus, 

Denmark, Nov. 26, 2008. 

 

“U.S. Public Relations:  Problems and Progress.” (with S. J. Holladay).  Presentation for students 

and faculty, University of Lund,  Helsingborg, Sweden, September, 2007. 

 

“Building a Crisis Sensing Mechanism.”  Workshop for the 2007 ISCRAM Conference, Delft, 

the Netherlands. 

 

“Training Teams for Success.”  Presented at CPM West 2007.  Las Vegas, NV.  (With S. 

Holladay) 

 

“Implications for Crisis Management as Organizational DNA.”  Presented at ISCRAM-TIEMS 

Summer School on Blended Crisis Response Teams.  Tilburg, Netherlands. 

 

Invited participant to Darden School of Management’s Batten Institute “Defining Leadership: A 

Forum to Discuss Crisis Leadership Competency,” October 14-16, 2004. 

 

“Business Continuity Planning for Terrorism.”  Presented at Pepperdine University, April 16, 

2004. 

 

 “Presentational skills as Consulting.”  Presented to the National Communication Association, 

November, Miami, FL,  2003. 

 

“Crisis Communication: An Ongoing Process.”  University of Technology Sydney, Sydney, 

Australia (2001). 

 

“The Evolution of the Symbolic Theory of Crisis Communication.”  Pepperdine University, 

Malibu, CA (2001). 

 

 

PROFESSIONAL WORKSHOPS AND PUBLIC LECTURES 

 

 “Crisis Communication as Strategic Communication.”  Workshop for public relations 

professionals and educators, Hong Kong, December, 2016 

 “Effective Crisis Communication Management:  Digital Concerns.”  Keynote at the 

International Public Relations Summit, Jakarta, Indonesia, May, 2016. 

 

“Crisis Communication Training.”  Training session for Indonesian public relations professionals 

at the International Public Relations Summit, Jakarta, Indonesia, May, 2016. 

 

“Stakeholder-Organizational Relationships in a Digital Age.”   Keynote at Communicare 20, 

Sundsvall (Delivered with S.J. Holladay).  Sweden, May, 2016 

 

“Crisis in the Digital Age:  Paracrises and Reputational Crises.”  Presentation for the Alumni of 

the Executive Masters’ Program, Aarhus University, March, 2016. 



 

 “Preparing for Crises Today: The ‘Whys’ and ‘Hows’ of the Crisis Communication Plan.” 

Presentation at Message Matters Conference, Santa Ana Pueblo, NM. December, 2015. 

 “Insuring Stakeholders are Assets not Liabilities in a Crisis.”  17th EMScom Excellence-in 

communication Lecture, Zurich, Switzerland, Oct. 9, 2014  

 

"Public Relations and Institutional Dialogue: A Critical View.” Keynote at CPRPA 4th 

International Public Relations Conference, Buenos Aires, Argentina, August 26, 2014.    

 

 “What zombies teach us about social media crises.”  Florida Public Relations Association, 

Capital Chapter, Tallahassee, FL, July 2014. 

 

 “The Changing Landscape of Corporate Crisis Communication:  Life in the Omni-media Era.” 

Keynote at The International Symposium on Crisis Communication and Media Relation 

sponsored by the School of Journalism and Communication and the Israel Epstein Center 

for Global Media and Communication at Tsinghua University along with the Chinese 

Association of Global Communication, Beijing, China, May 17, 2014. 

 

“From Black to Grey:  Knowledge and Knowledge Gaps in Crisis Communication.” Presentation

 for Public Relations Leadership Forum sponsored by the Institute for Public Relations 

and The Arthur Page Society, Chicago, IL, May 8, 2014.  

 

 “The Emergence of Stakeholder Generated Engagement: Challenges of Issues and Crisis 

Management.”  Third Corporate Communication Summit, Diederich College of 

Communication, Marquette University, Milwaukee, WI, April 10, 2014.  

 

“What zombies teach us about social media crises:  Managing crises in the digital age.” Paper 

presented at the Fourth Annual meeting of ICRC, Orlando, FL  March 2014. 

 

 “Crisis Management:  Preparation and Practical Tools.” Keynote at the Canadian CEO 

Leadership Summit, Sauder School of Business, University of British Columbia, 

Vancouver, Canada, Dec. 2013.   

 

“Social Media and Crisis Communication:  The Good, the Bad & the 

Ugly.”  Presentation given to Svergies Kommunikatorer, Malmo, Sweden, Nov. 2013 

 

 

“Do you know what public relations is?  You should, it influences your life in many ways.” 

Presentation for the Community Open at Lund University, Helsingborg Campus, Nov. 

2013. 

 

“How Theory Informs Practice and Back Again:  Situational Crisis Communication Theory.”  

Pathfinder Award Lecture, Yale Club, New York City, Nov. 2013. 

 

 “Crisis Communication at the Executive Level.”  Seminar leader at European School of 

Management and Technology, Berlin, Germany, Nov. 2013. 



 

“Crisis Management in a “Social” World.”  Keynote at PR Week, Jakarta, Indonesia, Oct. 2013. 

 

 “Social Media:  Challenges and Opportunities for Authorities Managing Crises.”  Keynote at 

Danish National Police Conference on Social Media, Copenhagen, Sweden, Sept. 2013.   

 

 “Mythbusting Social Media and Crisis Communication:  Separating 

Reality from Hype.”  Keynote at the International PR Summit, October 2012, Bali, 

Indonesia.   

 

 “Food Protection as Risk and Crisis Communication.”  Presentation for 

Daesang Corporation, June 2012, Seoul, South Korea. 

 

“US Food Protection Plan and Crisis Communication in Action: 

Diamond Pet Food.”  Presentation for the National Food Safety Information 

Service(NFSI), June 2012, Seoul, South Korea. 

 

“The Complexity of Domestic Food Safety:  Challenges for Food Safety 

Related Communication in the USA.”  Keynote at 2012 Annual Meeting of Korean 

Society of Food Science and Technology, June 2012, Daejeaon, South Korean.    

 

“Harnessing Social Media in a National Security Crisis.”  Keynote at APPSNO 2012, April 

2012, Singapore.   

 

“Social Media’s Value for Government.”  Presentation for the Singapore Police Force, April 

2012, Singapore.  

  

“Crisis Management in Higher Education:  Crisis Management as DNA.”  Presentation as part of 

the Peabody Professional Institute, Vanderbilt University, Nashville, TN,   July 2009. 

 

“Public Relations as Managing Influence.” (Delivery with S.J. Holladay).  Keynote address at

 Communicare 2009  Sundsvall , Sweden, May 14, 2009. 

 

 “Online Instructive Churn:  One Recipe for Turing Lemons into Lemonade.” (with S.J. 

Holladay).  Presentation for The Point of Contention:  PRSA International Conference 

given Oct. 26, 2008, Detroit, MI. 

 

“Situational Crisis Communication Theory:  Informing Crisis Response.”   Presentation for 

Apeland Informasjon (a Norwegian Communication Consultancy) given August 13, 

2008, Chicago, IL. 

 

“Community and Emergency Communication.”  Presentation for Department of Energy EPI 

Subcommittee Meeting, May 2008, Reston, VA. 

  

“Crisis Management as Organizational DNA.”  Presented at CPM West 2006.  Las Vegas, NV.  

(With S. Holladay) 



 

“Overcoming team myths:  Ways to create effective business continuity teams.” Presented at 

CPM West 2005. Las Vegas, NV, 2005.  (With S. Holladay). 

  

“Crisis Management for Small Businesses.”  Presented to the Charleston Rotary Club, March 23, 

2004. 

 

“Culture Management:  Embedding Your BC Program within the Culture.” Presented at CPM 

West 2004, Las Vegas, NV, 2004.  (With S. Holladay). 

 

 “They Will Resist: Understanding and Overcoming Human Roadblocks to BCP.” Presented at 

the 7th Annual Business Continuity Conference & Exhibition, Las Vegas, NV, 2003. 

(With S. J. Holladay).   

 

“Winning Acceptance for Business Continuity:  Overcoming Change Resistance.”  Presented to 

American Red Cross Greater Cleveland Chapter, April, 2002. 

 

“Maximizing Team Members’ Involvement:  Developing a Positive Climate for Team 

Communication.”  Presented at the Contingency Planning & Management Conference & 

Exhibition, New Orleans, LA, April, 2002. 

 

“When Team Members Speak the Same Language But...” Presented at Fall World 2001, 13th 

Annual Corporate Contingency Planning Seminar and Exhibition, Orlando, FL, 

September, 2001. (With R. C. Chandler & S. J. Holladay). 

 

“The Human Factors of Business Continuity Planning.”  Presented at the Contingency Planning 

& Management Conference & Exhibition, Boston, MA (2001). 

 

“The Right Stuff:  A Model for the Selection & Training of Contingency Managers and Crisis 

Management Teams.” Presented at the Contingency Planning & Management Conference 

& Exhibition, Boston, MA (2001). (With R. C. Chandler). 

 

“Team Decision-Making: Attributes & Skills of Successful Disaster Contingency Teams.”  

Presented at the Spring World 2001, 12th Annual Corporate Contingency Planning 

Seminar and Exhibition, San Diego, CA (2001). (With R. C. Chandler & S. J. Holladay). 

 

 

 “Developing the Stakeholder Communication Network.”  Presented at the Contingency Planning 

& Management Conference & Exhibition, Baltimore, Maryland (2000). 

          

“Internet and Public Relations.” Public presentation delivered to the O’Hare Chapter of PRSA 

(1997). 

 

“Developing Crisis Management Teams.”  FAA (1996). 

 

"Being a Good Neighbor:  Value and Practice of Community.”  Public presentation for the 



Illinois Aggregate Industry Association (1995). 

 

"'Did it work?':  Evaluating your efforts."  Public presentation delivered to the Central Illinois 

Chapter of the Public Relations Society of America (1993). 

 

"Conflict and the cosmopolite:  The customer may not always be right but you have to treat them 

right."  Workshop delivered to the Illinois Protective Officials Conference (1993). 

 

“Motivational techniques for improved performance." Workshop delivered for health care 

professional (1990). 

 

“Tracking and evaluating issues in the media."  Professional development seminar for the 

Central Illinois Chapter of the Public Relations Society of America (1988). 

 

 

MEDIA INTERVIEWS 

 

NBC’s “Today’s Show” 

NPR  

Times of London 

Time Magazine 

Business Orlando Magazine 

Fox News (national, background source for a variety of business stories) 

Variety of local television news shows in Champaign, IL , Dallas, TX, Houston, TX, and 

Orlando, FL 

Newspapers in Denmark, Finland, Spain, Germany, Japan, and Indonesia 

 

 

 

 

CONSULTING 

 

2000-2010 Consultant for Communication Resources Northwest, Inc. 

 Providing services in public relations and training. 

2004-2005 Special Consultant to Sarah Lincoln Bush Health Services. 

2004 Crisis Media Training for Marathon Ashland Petroleum. 

 

 

 

COURSE DEVELOPMENT 

 

PR and Society, UCF 

Crisis Communication, UCF  

Public Relations Theory, UCF (MA) 

Crisis Management/Communication course, ISU. 

Introduction to Public Relations, Clemson. 



Advanced Public Relations, Clemson. 

Crisis Management/Communication, Clemson 

 

RESEARCH IMPACT 

 
Top Ten Publication Citations (from Google Scholar) 

Publication  Citations (Nov. 2016) 

Ongoing Crisis Communication 1883 

Choosing the Right Words The Development of Guidelines for the Selection of 

the “Appropriate” Crisis-Response Strategies 

Management Communication Quarterly, 8 (4), 447-476 

744 

Protecting organization reputations during a crisis: The development and 

application of situational crisis communication theory 

Corporate Reputation Review, 10 (3), 163-176 

807 

An analytic framework for crisis situations: Better responses from a better 

understanding of the situation 

Journal of Public Relations Research, 10 (3), 177-191 

541 

Helping crisis managers protect reputational assets initial tests of the situational 

crisis communication theory 

Management Communication Quarterly, 16 (2), 165-186 

635 

Communication and attributions in a crisis: An experimental study in crisis 

communication 

Journal of Public Relations research, 8 (4), 279-295 

525 

Impact of past crises on current crisis communication insights from Situational 

Crisis Communication Theory 

Journal of Business Communication, 41 (3), 265-289 

390 

An extended examination of the crisis situations: A fusion of the relational 

management and symbolic approaches 

Journal of Public Relations Research, 13 (4), 321-340 

321 

Information and compassion in crisis responses: A test of their effects 

Journal of Public Relations Research, 11 (2), 125-142 

248 

The Internet as potential equalizer: New leverage for confronting social 

irresponsibility 

Public Relations Review, 24 (3), 289-303 

246 

 

 

Summary Statistics (from Google Scholar) 

 

h-index   43 

i10-index   68 

Total Citations  11,358 

 

ADDITIONAL SERVICE 

 

Director of Research for the Nicholson School of Communication, 2014 

Chair Post Tenure Review Committee, 2012 to 2015 

College Mentorship Program 2012-2013 

College Tenure and Promotion Committee at University of Central Florida, 2012 to 2015 

Institutional Review Board at Eastern Illinois University, 2004 to 2010. 

 Assistant Director 2009-2010 

College Curriculum Committee, 2007 to 2010 (chair 2009-2010). 

http://scholar.google.com/citations?view_op=view_citation&hl=en&user=brpJ4MEAAAAJ&citation_for_view=brpJ4MEAAAAJ:u5HHmVD_uO8C
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Departmental Assessment Committee Eastern Illinois University 2004 to 2010 (chair 2009-

2010). 

Departmental Personnel Committee Eastern Illinois University 2005 to 2008 (chair 2007-2008). 

Outside reviewer for ten tenure and promotion to associate professor cases and five promotion to 

full professor case. 

Served on 11 search committees, 3 as chair. 

Served 2 years on Dean’s Advisory Council (ISU). 

Review board for Sage Series in Public Relations. 

Paper reader for ICA: 1991, 1993, 1994, 1995 & 1996. 

Paper reader for NCA: 2000 & 2004. 

Paper reader for AEJMC:  2008. 

Paper reader for EUPRERA 2011-2017 

  
 


